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Cross more borders.
Delivering exclusive coverage – digitally and in print – 

of the plastics industry to the largest worldwide audience 

is the singular accomplishment of Modern Plastics

Worldwide. MPW helps advertisers get closer to more cus-

tomers in more places than any other publication. MPW

• Reaches plastics industry professionals in more than

125 countries around the globe.*

• Reaches more than 61,000 subscribers,* more than

any other plastics publication.

Use more tools.
Radical transformation of the media landscape is changing

the way advertisers reach customers and prospects.

Customers are seeking advertisers’ products via a 

multitude of communications channels. Modern Plastics

Worldwide sees its mission as providing advertisers 

innovative end-to-end solutions that deliver measurable

results. MPW provides integrated communications 

that reach industry members across multiple points of 

contact to give advertisers brand awareness and greater

sales. MPW can help advertisers balance and integrate 

traditional and new media.

• Website

• E-newsletters

• Custom published digital or print vehicles

• Tradeshows / events

• Display advertising

• Digital display advertising

• Directories

• Webinars

• Research

• Push marketing

• Direct mail

• Sponsorships

Mission

Cross more borders. Use more tools.
Reach more prospects.
The largest plastics communications platform, 
Modern Plastics Worldwide, is your passport to 
success. MPW brings advertisers qualified subscribers
from around the globe who are potential buyers of
your products and services.
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*BPA Worldwide circulation statement, June 2007
**Publisher’s own data

What sets MPW apart

• Unique editorial position: only media provider that

effectively offers information on both the latest

technology and the latest industry news.

• Extremely loyal reader base; many have read the

magazine for decades**

• Global distribution for more than 40 years – 

the only communications vehicle with global

name recognition

• Largest monthly circulation

• Integrated media offerings

• Competitive rates on a per name basis

• Magazine published continuously since 1925
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Compare it to the competition and see: Modern Plastics
Worldwide is the only industry magazine that meets all
reader needs. Its editors present detailed technical informa-
tion on materials and machinery, track insightful weekly
and monthly news, and have the experience and the wan-
derlust needed to write interesting travel reports on proces-
sors, suppliers, and trade shows worldwide.  Their experi-
ences, and their location around the world, mean they can
offer a view of the industry from a global perspective, a
strategic viewpoint, and a technological approach.

Modern Plastics Worldwide is the only plastics media
source dedicated to covering critical technologies, new
materials’ developments and design topics, global manage-
ment issues, and the latest manufacturing management
trends for the plastics industry.  However MMPPWW’s readers
want the information is how we give it to them: via the
flagship publication, modplas.com, e-Weekly e-newsletters,
custom publishing, e-bulletins, webinars, MMPPWW
Encyclopedia buyer’s guide, and databases, all incorporating
MMPPWW’s editorial insight and knowledge of the industry. 

MPW presents
If it’s important to plastics
processors, then MMPPWW covers it:

• Injection molding

• Extrusion 

• Blowmolding 

• Thermoforming 

• Rotomolding 

• Composites processing 

• Compounding 

• Technology developments
in materials, design, 
equipment, processing, and applications 

• New product and new materials overviews 

• Marketing and technical information trends 

• Business information on key management topics

• Country reports and directories

Key issue features
• Tech Trends: Readers go here first for the best in pri-

mary processing machinery, processing developments,
and other critical technology.

• Product Watch: Here, plant managers can count on
at least eight pages of new products in each issue. 

• Material Thoughts: Designers and materials specifiers
can count on at least three pages of new materials and
developments in each issue. 

• Make Every Pellet Count: ‘How to’ articles to maxi-
mize auxiliary equipment’s benefits.

• First Look: The industry’s top news section. 

• As I See It: Industry execs speak their mind. 

• Modern Executive: Insight on managing a business in
a hectic market.  Best management practices for plas-
tics processors.

• Processor Spotlight: Processors share their stories.

• World Tour: Timely articles from conferences, trade
shows, current topics of interest; typically a mix of
market data and technology

Editorial Vision

Technology + News
Readers value a communications source that reports on new technology and the latest
news to keep track of the plastics industry around them.



2008 Editorial Calendar
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Issue January February March April May June

Ad Close 20 November 20 December 23 January 20 February 24 March 22 April

Materials Deadline 27 November 27 December 30 January 27 February 31 March 29 April

E-Weekly

E-Product
Showcase

Tech Bulletin

Blowmolding

Thermoforming

Decorating/Assembly

Extrusion

Compounding

Auxiliaries

Editorial
Tech Trends

Make Every 
Pellet Count

Design Focus

Product Watch

Show Reports/
Features

Special
Reports

Directories

Worldwide
Bonus
Distribution

16 January

9 January

23 January

Moldmaking

Film extrusion

Maintenance:
proactive, 

not reactive

Robots &
automation

Compounding

Molding 2008
San Francisco,

CA

Medtec Stuttgart

Ad 
Performance

Study

12 March

5 March

19 March

16 April

9 April

23 April

14 May

7 May

21 May

18 June

11 June

25 June

Injection molding

Additives & fillers

Designing 
with colorants

Materials 
handling

Materials at 
K 2007 open
new markets 

and applications

North America

PLASTEC West
MD&M West
WestPack

Anaheim, CA

13 February

6 February

20 February

Hot runners

PUR/RIM

The art of the
surface finish

Cavity pressure
sensors

Chinaplas 
preview

PLASTEC 
West report

China

China

Argenplas
Buenes Aires

Argentina
PLASTEC South

Charlotte, NC
Chinaplas
Shanghai

Massplastics
Fitchburg, MA
Wood Plastics
Composites

San Diego, CA

Profile extrusion

Wood/plastic
composites

Save that scrap

Mold tempera-
ture controls

Notable 
processors

ASEANplas
Singapore

Injection molding

Compounding

Prototyping 
for profits

Printing/
decorating

Medtec Stuttgart
report

PLASTEC East
MD&M East

Eastpack
New York, NY

Thermoforming

Tube/pipe 
extrusion

You need a new
screw or barrel

when...

Pelletizers

Chinaplas report

Digital
January February March April May JuneNewsletters

Positions limited. Appears in readers� e-boxes every week.
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World 
July August September October November DecemberEncyclopedia

9 May 22 May 20 June 23 July 21 August 24 September 22 October

16 May 29 May 27 June 30 July 28 August 1 October 29 October

Blowmolding

Extrusion

Designing for
water- and 
gas-assist

Process controls

Auxiliaries &
Supplies

Injection molding

PUR/RIM

Pre-colored vs.
masterbatch:
what�s right 

for you

Granulators

Additives report

MPW Olympics

Additives

Taipeiplas
Taiwan

Molds & 
moldmaking

Extrusion dies

Go with the flow
(analysis)

Dryers

PLASTEC/ 
Plastics USA  

Preview

Japan

National
Manufacturing
Week/Plastics

USA-PLASTEC
Chicago, IL

Fakuma,
Friedrichshafen,

Germany

Ad 
Performance

Study

Extrusion

Thermoforming

Automation vs.
manual labor:
what�s right for

your shop

Metering & feed-
ing equipment

Moldmaking 
& Tooling

Injection molding

Rotomolding

Challenge: maxi-
mize strength,
minimize wall

thickness

ERP software

PLASTEC/
Plastics USA

report

Plast EurAsia
Istanbul
Turkey

Injection molding

PUR/RIM

Save energy
around your

shop

Welding & joining

Fakuma report

Primary Process-
ing Machinery

Encompasses 
all plastics
processes

Primary 
processing
machinery 

listings

Popular resin
charts

Fillers & 
additives data

International
buyer�s guide

Supplier listings

Year-long 
distribution

July August September October November December

16 July

9 July

23 July

13 August

6 August

20 August

17 September

10 September

24 September

15 October

8 October

22 October

12 November

5 November

18 November

17 December

10 December

19 December
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Circulation

Reach more plastics professionals 
than any other industry publication.

Circulation*
Qualified print circulation 56,943

Qualified digital circulation 4,257

Total qualified circulation 61,200

Job responsibilities*
MMPPWW’s cutting-edge editorial is matched by proven,
qualified circulation. These are people who determine 
policy, influence opinion, and plan the future for 
their businesses.**

Types of processes performed**
MMPPWW serves the horizontal plastics processing industry
including injection molding, extrusion, blowmolding, 
thermoforming, foam processing, rotational molding, 
composite fabrication, reinforced processing, compounding,
and other types of processing; plastics processing services
including mold- and die-making and finishing/assembly;
and others allied to the field.

Types of
Total***

% of Total
processes performed responses

Injection molding 29,883 50.6%
Extrusion: Film 10,156 17.2%
Extrusion: Pipe/profile 9,263 15.7%
Extrusion: Other 12,277 20.8%
Blowmolding 10,389 17.6%
Thermoforming 9,481 16.1%
Foam processing 5,701 9.7%
Rotational molding 5,022 8.5%
Reinforced processing 6,654 11.3%
Compounding 8,578 14.5%
Finishing/assembly 14,935 25.3%
Moldmaking 12,921 21.9%
Other types of processing 3,253 5.5%
Non-processing 
(includes OEMs and design) 5,424 9.2%

Geographics*
No other plastics publication in the world reaches more
countries with one media buy.

General & 
corporate 

management
46.6%

Production & 
manufacturing 

engineering
16.6%

Design 
engineering

7.7%

Research &
development
engineering

6.5%

Purchasing
3.4%

QA & QC
2.0%

Sales &
marketing

11.0%

Other
3.2%

* BPA Worldwide circulation statement June 2007.
** Publisher’s own data, May 2007.

*** Categories are multiple response and are not meant to be
added together.

Europe 43 countries 

Americas 24 countries 

Asia & the Pacific 23 countries 

Africa 23 countries

Middle East 13 countries 

Total: 126 countries

61,200*

28,544 General & corporate management
10,150 Production & manufacturing engineering

(including management)

4,722 Design engineering (including management)

3,997 Research & development engineering
(including management)

2,097 Purchasing (including management)

1,222 QA & QC (including management)

6,753 Sales & marketing (including management)

1,981 Other
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Selected Top Subscribers*

Knowing that MPW reaches the right companies instills confidence 

a company�s advertising investment will earn appropriate payback.

MPW�s subscribers are located at leading processors and OEMs

across every processing category, many countries, and a wide range

of end markets.

3M

ABBOTT LABS

ALCOA Closure Systems

ALCOPACK GMBH

ALFATHERM INDUSTRIALE SPA

AMCOR PET PACKAGING

ANNA MARCHETTI SRL

ATLANTIS PLASTICS INC

BAXTER HEALTHCARE

BECTON DICKINSON

BEMIS

BERRY PLASTICS

BOSTON SCIENTIFIC

BOURNS DE MEXICO

BRIANZA PLASTICA SPA

CAPTIVE PLASTICS INC

CASCADE ENGINEERING

CELLOGRAFICA GEROSA SPA

CENTRO INC

CIBA VISION CORP

COLLINS & AIKMAN

CONSOLIDATED CONTAINER CO

CONSTAR INC

CORNING INC

CUSTOM-PAK

DAIMLER CHRYSLER

DANA CORPORATION

DART CONTAINER CORP

DELPHI AUTOMOTIVE SYSTEMS

EATON CORP

ENTEGRIS

EVCO PLASTICS

FLAMBEAU PLASTICS

FLEXTRONICS

FORD MOTOR CO

GENERAL MOTORS

GENPAK LLC

GENTEX CORP

GEORGIA PACIFIC CORP

GILLETTE CO

GRAHAM PACKAGING CO LP

GUALA DISPENSING SPA

GUANGZHOU BAIYUN 
JUNDA PLASTICS

HONDA

HUHTAMAKI

ISOSUD PLASTICS

ITW

JOHNSON CONTROLS INC

KENPLUS PLASTIC SDN BHD

KEY PLASTICS

LA FRANCAISE DES 
PLASTIQUES

LEAR CORP

LIQUID CONTAINER

MACK MOLDING CO

MATTEL TOYS

MBF PLASTIQUES

MEDTRONIC

MEGAPLAST S A DE C V

MEIBAN GROUP LIMITED

MERIDIAN AUTOMOTIVE 
SYSTEMS

MIANYANG LONGHUA FILM

MOLEX INCORPORATED

MOTOROLA

NIKE INC

NORTH AMERICAN LIGHTING

NOVESTA SPOL SRO

NYPRO INC

OWENS-ILLINOIS

OY KWH PIPE AB

PACTIV

PANDUIT CORP

PARKWAY PRODUCTS INC

PHILLIPS PLASTICS

PLASTECH

PLASTIC PRODUCTS CO INC

PLASTICA NARDON SPA

PLASTICOS LAS PALMAS

PLASTIPAK PACKAGING

PLASTONE OY

PLIANT CORP

PRECICO SDN BHD

PRECISE TECHNOLOGY

PROCTER & GAMBLE

PRZEDSIEBIORSTWO

QUADRANT

RAIN BIRD

REHRIG PACIFIC CO

RESINTECH PLASTICS

REXAM MEDICAL PACKAGING

ROCHE SPA

ROSKOPLAST SA

RUBBERMAID

SAMSUNG

SEALED AIR CORP

SEAQUIST CLOSURES

SIEGEL ROBERT INC

SOLO CUP COMPANY

SUMMIT POLYMERS INC

TECHNOPLAST

TORO

TREDEGAR FILM PRODUCTS

TUPPERWARE

UNITED PLASTICS GROUP

VISTEON

WASHINGTON PENN 
PLASTIC CO

WHIRLPOOL CORP

ZEMEDELSKE OBCHODNI
DRUZSTVO

End markets*
This data is presented geographically as the circulation
end markets in North America look slightly different than
the rest of the world. It provides a snapshot of the use of
plastics in end markets around the globe.

Types of products % of responses in
manufactured North America

Automotive/transportation 38.3%

Packaging (including bottles, containers) 31.8%

Medical 27.6%

Building/construction 24.3%

Electronics/electrical 24.0%

Appliances/electrical housewares 17.2%

Housewares 17.1%

Toys/sporting goods/recreational 16.8%

Aviation/aerospace 15.5%

Computers/other office equipment 15.3%

Agriculture 14.7%

Marine 12.7%

Telecom/info technology 12.5%

Furniture 12.3%

Other 17.0%

Types of products % of responses in 
manufactured rest of the world

Packaging (including bottles, containers) 43.2%

Automotive/transportation 29.3%

Building/construction 27.0%

Electronics/electrical 22.7%

Housewares 19.0%

Medical 18.3%

Appliances/electrical housewares 15.9%

Computers/office equipment 14.2%

Toys/sporting goods/recreational 12.6%

Furniture 12.4%

Agriculture 11.4%

Telecom/information technology 10.8%

Aviation/aerospace 9.9%

Marine 7.0%

Other 15.8%

* Publisher’s own data, May 2007.



8  |  Modern Plastics Worldwide

Digital Marketing

Digital products = Immediate communication

NEW! E-Product Showcase
Reach more than 25,000 potential customers with information on 

your latest products with a digital E-Product Showcase. This user-

friendly, monthly e-mail bulletin allows you to quickly and conven-

iently communicate with a receptive audience who are actively

searching for information on new technology. Create interest in

your products, drive traffic to your website, alert buyers to intro-

ductory offers, and invite prospects to events and demonstrations.

Begin the sales conversation here!

• 50 – 75 words of descriptive copy including headline.

• Color image of your product at 100 x 100 pixels.

• Direct link to the exact location on your website 

containing more information on the product. Please 

provide URL for link.

• Positions available on a first-come, first-serve basis.

• $925 per insertion net.

Focus Circulation Deployments Rates by position*

Primary Secondary

Blowmolding 5,040 Jan, April, July, Oct $825 $695

Thermoforming 5,700 Jan, April, July, Oct $825 $695

Decorating/Assembly 8,700 Feb, May, August, Nov $910 $750

Extrusion 
pipe & profile 8,300 Feb, May, August, Nov $910 $750

Compounding 5,235 March, June, Sept, Dec $825 $695

Auxiliaries 15,150 March, June, Sept, Dec $1,350 $1,195

*Net rates per deployment

NEW! Technology Bulletins
Topics of compelling interest are delivered to precisely-defined audiences

of buyers and specifiers of your products. Direct your sales message to

these professionals cost-effectively through a push-marketed vehicle that

includes niche coverage of new technology along with news of innovative

applications and related features.

Primary

Secondary

SAMPLE
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modplas.com
Exclusive features, archived articles, and searchable 
databases from the Modern Plastics World Encyclopedia

are all readily available 
at plastics professionals’
fingertips.  Editorial
found exclusively on the
website draws visitors
back for repeat visits.
Ads on modplas.com
reinforce the advertiser’s
brand and gain 
exposure to an elite 
purchasing audience.  

More than 900,000 global visitors in the first half of 2007.

That�s an average of 150,000 visitors per month!

Reach visitors who use MMPPWW::

• to browse more than 2,500 suppliers in eight 
major categories 

• search through archived issues

• read Web-exclusive editorial

• look at back issues of the MMPPWW  e-Weekly newsletter.

Advertising options

• Sitewide and homepage leader boards 
(728 x 90 pixels)

• Sitewide, homepage, and within site bottom 
banners (468 x 60 pixels)

• Sitewide, homepage and within site tile ads 
(125 x 125 pixels)

• All ads should be presented as 72 dpi in GIF, JPEG, or
FLASH formats

e-Weekly
MMPPWW e-Weekly has become a critical source for global
breaking news from the plastics industry. Delivered to 
in-boxes around the world, subscribers depend on the
newsletters to get the most up-to-date news.  

Reach this targeted audience of 25,000 recipients with
exclusive ads. The e-Weekly is an excellent tool to drive
traffic to advertiser websites.

Advertising options

• Tile ads of 125 x 125 pixels.

• Embedded ads of 300 x 250 pixels.

• Sponsorships are limited and are sold on a half-year
or full-year basis.

• All ads should be presented at 72 dpi in JPEG or
GIF format.

Digital Ads
Modern Plastics Worldwide is available both as a print
and a digital publication. Advertisers can leverage their
brand with on-demand, real-time marketing. Digital ads
in rich media formats can be used to enhance the brand
message and elicit immediate response. Marketing oppor-
tunities include:

• E-notification sponsorship

• Digital ads that appear over advertiser’s print ad,
issue cover, or three editorial positions. Sizes include:

– horizontal small

– vertical small

– horizontal medium

– full ad (available over print ad only)

• Deep link to hotlink ads directly to pages within the
advertiser’s website.

DIGITAL DELIVERY DIGITAL DELIVERY 

What do MPW readers think?
� 81.6% of respondents to an independently conducted survey

of digital delivery subscribers rated their overall satisfaction
with the digital edition of Modern Plastics Worldwide as very
satisfied or satisfied.*

� 83.2% had taken an action as a result of reading an ad in the
digital edition of MPW.*

� Big 3 reasons for reading digital were the ability to 
search issues, ease of saving, and digital magazine�s 
environmental friendliness.*

� Digital ads averaged 35 click-throughs per month in the first
half of 2007.

*Profile of the Digital Magazine Reader, survey conducted in March-April,
2007 by Texterity.
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Encyclopedia

Modern Plastics World Encyclopedia
To influence purchasers of your products and services, 
advertise in the only global buyer’s guide.

Only the Modern Plastics World Encyclopedia supports the plastics industry trend

toward centralized plant purchasing for worldwide locations – a trend that has

changed the face of the plastics industry. MMPPWWEE is a major industry resource for

OEMs, contract manufacturers, custom processors, and service suppliers.

Now distributed at all major industry
events! Online 24 hours/7 days!

Important Close Dates

Listings:  1 May, 2008

Display ad:  9 May, 2008

Publish date:  July 2008

• Encompasses all plastics processes

• Includes the entire processing chain – materials, 
additives, primary and auxiliary machinery, and 
secondary processing

• Year-long shelf life

• Targets high-level executives, senior-level managers,
material specifiers, and equipment purchasing managers

• Popular resin chart, primary processing machinery
charts, and fillers and additives charts

• Many ways to draw attention to your presence – logos,
bolded listings, trade names, enhanced online listings

� Display advertising  
• Section divider pages on a limited, 

first-come basis position your company 
as an industry leader
• Primary processing
• Additives/Plastics
• Secondary Processing
• Auxiliary Equipment
• Plant Management
• Charts
• Product Listings
• Supplier Listings

• Special position display advertising

� Listings
• Logos and mini-ads

discounted for display advertisers!  
• Boldface and capital letters

free for display advertisers!  
• Product/service listings

free, unlimited for display advertisers!  
• Sales office listings

free, unlimited for display advertisers!  
• Trade names

free, unlimited for display advertisers!  

� Enhanced online listings
discounted for display advertisers!

Advertiser Options

NEW! Company Briefs
Communicate your company’s direction and plans for new products and services in the coming year with this 

full-page, advertiser-only bonus! FREE for every issue + Encyclopedia advertisers.
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Marketing Opportunities

Special reports
Three times during the year, MMPPWW will focus on specific regions of the world with
an intensive look at unique features of that marketplace.  These special reports
include highly visible advertorial opportunities. 

Earn free exposure with your ad. Purchase a 1/2-page or full-page ad and receive
a corresponding 1/2-page or full-page advertorial to promote your company’s 
products and services.

In 2008, these special reports will include:

January: North America
March: China

September: Japan

Direct Marketing Lists and E-Lists
Acquire the MMPPWW direct mail list of 61,200. Or, more than 102,000* plastics
professionals available. Looking broader? Look at our total of more than 300,000*
names in key markets such as medical devices and packaging.

MMPPWW subscribers are the highly responsive professionals responsible for 
specifying and purchasing your products and services. Select from the types of 
plastics processes, type of company, and/or primary job function to tailor a list 
to target your audience. Or choose a list compiled from any of Canon’s industry-
leading publications to draw from medical manufacturers, packaging professionals,
appliance producers, plastics professionals, etc. 

Contact SSuueeEElllleenn  BBeelllliivveeaauu,,  lliisstt  mmaannaaggeerr,,  aatt  ++11  331100--444455--33771111  oorr  
ssuueeeelllleenn..bbeelllliivveeaauu@@ccaannccoomm..ccoomm.. Or visit wwwwww..ccaannoonnmmeeddiiaakkiitt..ccoomm//lliissttss for more
details or to access datacards.
* Publisher’s own data

Directories
Industry decision-makers have come to rely on focused buying resources 
through Modern Plastics Worldwide’s targeted directories that cover regional and
demographic industry sectors with the precision that brings results.

Advertising opportunities include:

Basic listing $595 each
Basic listing in boldface plus company logo $800 each
Basic listing in boldface plus company logo, tinted background $900 each
Basic listing in boldface plus company logo, tinted background,
no more than 6 categories $1,700

To learn more details about obtaining a listing, contact IIrriiss TTooppeell,,  BBuuyyeerr’’ss  GGuuiiddee
MMaannaaggeerr,,  iittooppeell@@mmooddppllaass..ccoomm  oorr  ++11  771188--447788--88110044..

February: Compounding August: Additives
March: China October: Moldmaking & tooling

July: Auxiliaries & supplies December: Primary processing machinery
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2008 Rates & Mechanical Specs
MPW, World Encyclopedia, Showcase display rates

Black & white 1x 3x 6x 12x 18x 24x 36x 
Full page $8,255 $7,795 $7,135 $6,455 $6,170 $5,905 $5,645
2/3 page $7,575 $6,895 $5,985 $5,350 $5,085 $4,830 $4,590
1/2 island $5,275 $4,855 $4,480 $4,080 $3,910 $3,745 $3,600
1/2 page $4,825 $4,400 $4,110 $3,730 $3,585 $3,430 $3,295
1/3 page $3,275 $2,985 $2,595 $2,320 $2,200 $2,095 $1,985
1/4 page $2,460 $2,220 $1,950 $1,735 $1,650 $1,570 $1,490

Color 2nd color PMS match 3 or 4 colors Spread
1x $960 $1,210 $2,250 $3,200

Company Brief rates in World Encyclopedia

Every issue + Encyclopedia display advertisers FREE
6x or higher + Encyclopedia display advertisers $1,835
Less than 6x + Encyclopedia display advertisers $2,625
Add 4-color $1,750
Add 2-color $1,400
Section divider additional position price $1,800

Digital ad display rates 

Digital ad $2,940
Cover ad $3,530
E-notification sponsorship $3,530
Deep link $1,250

Website advertising (net rate)

Sitewide leader board $950 per month, 12-month minimum
Sitewide bottom banner $800 per month, 12-month minimum
NEW! Sitewide tile ad $700 per month, 12-month minimum
Homepage leader board $500 per month, 12-month minimum
Homepage bottom banner $450 per month, 12-month minimum
Homepage tile ad $350 per month, 12-month minimum
Within site leader board $325 per month
Within site bottom banner $250 per month
Within site tile ad $200 per month

e-Weekly (net rate)

Tile ad 6-month contract 12-month contract
Two issues per month $450 per week $350 per week
Four issues per month $400 per week $300 per week

Embedded ad
Two issues per month $550 per week $450 per week
Four issue per month $500 per week $400 per week

Classified advertising (net rate)

1x 3x 6x 12x 24x
1 to 3, per inch $200 $180 $160 $140 $120
3-1/2 to 8, per inch $195 $175 $155 $135 $125
8 inches or more, 
per inch $185 $165 $145 $125 $115 

Spot color available for $90

Showcase literature or website (net)

$595 for advertisers 
$1,095 for non-advertisers 

Maximum of two Showcases count
toward ad frequency. Publisher 
will prepare mechanical based on
supplied literature or graphic and 50
words of copy.

E-Product Showcase (net rate)

$925 per unit

Technology Bulletin Rates (net)

Focus Primary Secondary
Blowmolding $825 $695
Thermoforming $825 $695
Decorating/
Assembly $910 $750
Extrusion, 
pipe & profile $910 $750
Compounding $825 $695
Auxiliaries $1,350 $1,195

WAYS TO SAVE!

Combined frequency: Companies that advertise 
in Modern Plastics Worldwide, Injection Molding
Magazine, and other Canon publications earn a 
frequency rate based on total insertions. 3x insertion
in MPW required.

10% Every issue discount: Any company placing
display advertising in 12 consecutive issues of
Modern Plastics Worldwide (including up to two
Showcases) earns a 10% discount on the gross
amount of the entire program.

Early bird discount: Advertisers who contract 
for a 2008 program before 12/31/2007 earn a 5%
discount from the gross cost of the program.

Commission: A commission of 15% on display space
and color to recognized agencies furnishing digital
files or film. Classified ads, newsletter ads, and web
ads are not commissionable.

Covers, special positions, and insert rates: Contact
publisher for availability and insert rates.

Back cover and inside front cover: add 20% to
earned rate on space and color charges.

Inside back cover: add 10% to earned rate on space
and color charges

These are non-cancelable positions.

Adjustments: Advertisers will be rebated if within
the calendar year 2008, they use sufficient additional
space to warrant a lower rate than at which they
were originally billed. Advertisers will be short-rated
if within calendar year 2008, they do not advertise at
the frequency on which their billings have been
based. No cancellations beyond the published ad
close date. All cancellations must be in writing.
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Effective January 2008. Subject to change.

Print Specifications

Check our website, wwwwww..ccaannoonneessppeeccss..ccoomm  for digital ad prepara-
tion and instructions for uploading files to our FTP site.
4/C: 133-line screened, color density 300% maximum. 
A color proof is required.
B/W and 2/C: 120- or 133-line screened, color density 185%
maximum.
Digital Files: Digital files for four-color (CMYK) and black and
white are acceptable saved as PDF, EPS, TIFF, or Postscript files
only. Two-color digital ads must be PDF or EPS files. A color
proof and checklist are required. MMPPWW cannot make copy alter-
ations to digital ads. MMPPWW will not be held responsible for any
reproduction discrepancies if a digital ad is submitted without a
checklist and color proof.

Digital Delivery Ad Specifications

E-Notification Sponsorship tile ad 125 x 125 pixels
Horizontal, small 400 x 154 pixels
Vertical, small 400 x 240 pixels
Horizontal, medium 400 x 300 pixels
Full-size (available over print ad only, not available on 
editorial positions or cover) Flash only

Ads should be presented at 72 dpi in GIF, JPEG, or 
Flash formats.

modplas.com, e-Weekly, Technology Bulletin Specs

Leader boards 728 x 90 pixels
Banners 468 x 60 pixels
Tile ads 125 x 125 pixels
Embedded ads 300 x 250 pixels

(available on e-Weekly only)
Text banner ad 100 x 100 pixel image with 50 words

of descriptive copy

Ads should be presented at 72 dpi. Ads for the website accepted
in GIF, JPEG, or Flash formats. Ads for the e-newsletters
accepted in GIF and JPEG formats only, no Flash. File size limit
of 5KB. Please provide URL for linking.

E-Product Showcase

Image area 100 x 100 pixels in GIF or JPEG format
Text 50 to 75 words of descriptive copy

including headline. Please provide URL
for linking.

Please send insertion orders to your sales rep or to: 
Beth Berner, Modern Plastics Worldwide
7261 Engle Road, Suite 402 
Middleburg Hts., OH 44130
+1 440-239-4591 • +1 440-239-4595 fax
beth.berner@cancom.com

Please send editorial submissions to:
Matthew Defossse, Editor 
Modern Plastics Worldwide
+49-69-90552-132 • +49-69-90552-104 fax
mdefosse@modplas.com

Please send display materials or Showcase submissions 
(indicate �For MPW� on instructions) to: 
Canon Communications Production Dept.
11444 W. Olympic Blvd., Ste. 900
Los Angeles, CA 90064
+1 310-445-4205 • +1 310-445-4209 fax

For production questions only, contact:
Vanessa Marmon 
vanessa.marmon@cancom.com

Please send inquiries for classified/recruitment 
advertising to:
Cheryl Ackerman
Classified/Recruitment Advertising Manager
+1 516-496-8891 • +1 516-496-8762
cheryl.ackerman@cancom.com

Maximum ad dimensions

Trim size and columns:  7-7/8" x 10-3/4" in 3- and 4-column 
format. Perfect bound.

Non-bleed Bleed

2-page spread 15 x 10" 16 x 11"
381 x 254mm 406 x 280mm

1/2-page spread 15 x 4 7�8" gutter bleed only
381 x 123mm

Full page 7 1�8 x 10" 8 1�8 x 11"
182 x 254mm 207 x 280mm

2/3 page horizontal 7 1�8 x 7 1�2 " 8 1�8 x 8"
182 x 190mm 207 x 203mm

2/3 page vertical 4 1�2 x 10" 5 1�2 x 11"
115 x 254mm 140 x 280mm

1/2 island 4 1�2 x 7 1�2" 5 1�2 x 8 1�4"*
115 x 190mm 140 x 210mm

1/2 page horizontal 6 7�8 x 4 7�8 " 8 1�8  x 5 5�8"*
175 x 123mm 207 x 145mm

1/2 page vertical 3 5�16 x 10" 4 1�8 x 11"*
85 x 254mm 105 x 280mm

1/3 page square 4 1�2 x 4 7�8" N/A
115 x 123mm

1/3 page vertical 2 3�16 x 10" 3 3�16 x 11"
56 x 254mm 82 x 279mm

1/4 page 3 3�8 x 4 7�8" N/A
86 x 123mm

*Visit www.canonespecs.com for live area specifications.

On bleed ads, essential copy must be at least 3/8" (10mm) from maximum 
dimensions on each side and gutter on spreads. Dimensions are given
across and then down.
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Canon Plastics Group

Canon’s two plastics magazines, MMPPWW  and IIMMMM,, offer

in-depth coverage from two unique viewpoints. Together,

they add up to a comprehensive, 360° look at the plastics

industry. Benefits to advertisers include:

• 200+ years of editorial experience in the industry

with editors located around the world.

• More than 102,000 in total circulation.* This total

magazine subscription database is the largest in 

the industry.

• Subscribers who cover the breadth of industry

decision-makers and influencers from the right

companies.

• Coverage of all processing types in the industry.

• Multiple communications channels to help adver-

tisers get closer to their customers.

• High combined market share.

The Canon Plastics Group is the plastics industry’s

dominant media company.  Put us to work as your strategic

partner by contacting your account representative.

The Voice of an Industry.
With two top plastics magazines — Modern Plastics Worldwide and Injection Molding
Magazine; PLASTEC (North America’s major plastics tradeshows); Powder Bulk Solids,
and other complementary magazines and tradeshows in the medical device, design, and
packaging industries; plus a large and active Web community, Canon is a powerful
communications partner.

* Injection Molding Magazine– 41,324; 
Modern Plastics Worldwide – 61,200; 
BPA Worldwide circulation statements, June 2007.



GENERAL TERMS AND CONDITIONS
A. All orders placed by the advertiser and received by Canon

Communications LLC or any of its subsidiary companies (“publisher”)
shall be governed by the provisions of the current Canon
Communications LLC Media Guide (“Media Guide”), including the 
general terms and conditions stated below.

B. Agency and advertiser expressly warrant that they have the right
to publish the advertising. Agency and advertiser shall indemnify 
publisher against any damages and related expenses (including legal
fees) arising from the publication of the advertising.

C. All contents of advertisement are subject to publisher’s approval.
Publisher reserves the right to reject or cancel any advertisement,
insertion order, space reservation, or position commitment at any 
time without cause. Publisher reserves the right to insert the word
“advertisement” above or below any copy.

D. The positioning of advertisements is at the discretion of the 
publisher except when an advertiser has paid the preferred position
charge and the publisher has confirmed the availability of this position
in advance (see item G. below).

E. Publisher is not liable for any costs or damages if for any reason
it fails to publish an advertisement. Publisher’s sole liability as to any
failure, fault, error, or omission on its part shall be limited to offering a
refund of advertising space charges or to publishing the tendered
advertising in the next available issue. The publisher has no liability for
any errors or omissions in key numbers or advertisers index listings.
Publisher is not responsible for original materials.

F. Publisher is not liable for delays in delivery and/or nondelivery 
in the event of an act of God, action by any governmental or quasi 
governmental entity, fire, flood, insurrection, riot, explosion, embargo,
strikes—whether legal or illegal, labor or materials shortage,

transportation interruption of any kind, work slowdown, or any condi-
tion beyond the control of publisher affecting production or delivery 
in any manner.

G. Advertising rates are subject to change upon notice from the
publisher. Space reserved prior to any rate change may be canceled by
the advertiser or its agency at the time the change becomes effective
without incurring short-rate charges, provided the advertisements pub-
lished to the date of cancellation are consistent with the appropriate
frequency or volume rate. Cancellations of space reservations for any
other reason, in whole or part by advertiser, will result in an adjustment
of the rate (short-rate) based on past and subsequent insertions to
reflect actual space used at the earned frequency or volume rate.

H. Payment Terms: All invoices are due and payable upon receipt.
Publisher reserves the right to hold advertiser and/or its advertising
agency jointly and severally liable for all such monies as are due. All
unpaid balances 30 days past invoice date will be assessed a monthly
service charge of 1-1⁄2% of the unpaid balance. Advertisers agree to
pay all costs of collection, including reasonable attorney fees, in the
event of default of payment.

I. This agreement shall be interpreted according to the laws of the
State of California. Any dispute arising hereunder shall be subject to
arbitration in Los Angeles, California, in accordance with the rules of the
American Arbitration Association.

J. The publisher will not be bound by any terms or conditions, other
than those set forth in this Media Guide, unless specifically agreed to in
writing by publisher. Publisher is not bound by conditions printed or
appearing on insertion orders, or copy instructions which conflict 
with provisions of this Media Guide. Terms and conditions, other than
advertising rates, are subject to change by publisher without notice.
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